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Business System Analysis and Design
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Business analysis, problem analysis, user requirement garthering, interviewing brainstorming
prototyping, system specification and management, project management for proper scope,
specification, defined objectives, quality measures and acceptance testing, change management and
project monitoring and control.
Course Learning Outcomes
1B-Level2 mmamwi’gaﬁLﬂiﬁzﬁLLazUizammmG’TENmﬂuiwuqiﬁﬁ]ﬁ’mzuumiaumwi

2A —Level2 hanadiaUsedneneani1sigIsusnIsidelaAsanig

a LY

2C-Levell @13130AALUUATNATIALNBYIUINITAIIUIATUNITOBNLUUTLUUTINIRITIA

a a

3A- Levell @330 3nsentaynidagsiaunas 3anIsuidaymanuiuuuiuansg1u SDLC Nfiuseansnin

aA- Level2 anunsaldiasosdonnsgiunaziiuliaquu wu CASE tool way UML lunisvienusiudugdu
sgaduszuuuazdearsiuuanaiiiededlunnsziuliede

48- Levell Wrlaluasesssuveamevianilugiuzineenuuussuukazanunsaiseudivensiaunuiesld

BIS 603 N133AN1IAANLTNALNS 3(3-0-9)

Strategic Marketing Management
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The principal concepts and tools of contemporary marketing management from market segmentation,
target market and product positioning to the design of distribution channels, creating brand equity
and communications strategy, developing marketing strategic plans, differentiating marketing strategic
from their competitors in competitive marketplace.
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Business Database Management
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Foundation of Database concept, necessity and components of data model, data model design,
design and create Entity-Relationship model, introduction to SQL for database, business intelligence
and data warehouse, design and create multidimenisional data structure for analysis and support
business decisions, manage and represent data for visualization using available tools.
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