nangnsfalaansindin
1013V IUINNTIUUINTAING
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5IaLLdUANANERAS (Program Details)

Foudu (mwlne) : AaumansUudin (UWIRNIIUUINIIARIA)
(nMw1dangu) : Bachelor of Arts (Digital Service Innovation)
ot (nMwlne) : ARLU. (WIINTTUUINTARNA)
(Mw1dange) : B.A. (Digital Service Innovation)

—

UNDBNLUVUIANTIUUINTT (INnovation Service Designer)
wneenuuuivluuneweundindu (Web /Mobile Application Designer)
tniaunlusunsuaduUfauiusiugly (Front-end Developer)

A W N

UNALAT ISR (Business Analyst)

N O

E:Jﬂizmmmiﬂiﬂﬂﬁ (Project Coordinator)
UNNUNITRAAANA (Digital Marketing Planner)

o~

)

)

)

)

) UNAATIZHTZUU (System Analyst)

)

)

) dnWmuiudafiiiie (Multimedia Developer)

9) tneanuuulszaunsal/ddasderly (UX/UI Designer)
10) tngnseanslaeailiie (Social Media Strategist)

11) A1 unsweInshaa (Digital Resources Specialist)

o

[

v

12) 1W1vesgINaRva (Digital Startup)

3. AUSMUBNUENIUUDIU
1 loun
- U wau Bulundu $1in
- USTW U1aun wmeslnsa s1ie
- uRswIAInine
- USEW WaNLNY A11A
- USEW Bulundn 9ia
- ananlusunsuesing
- U59m 1o¥id meufiumes Jafu
- USYW unsdada agdle 911e
- BWIATNTANI 100 (Wv)
- U3Em gendeniies 91
- U3 Induesw ia
- U3t Tnaw Bulundu $adn
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- USTW BinA Buwasieadivl 911in

doansnwlnela

o
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3

~

~

CY v A

1=

NILADUNATUYT

va Y Y =K
UANUANLYIANYT

fosdnsanisanuliinindseudneneutane wiaifisuwinlunna

HunisAndenmunasivesdinmuanznssunsnseauAnwnas/miaduluaussdey
aaAuNIARLEBNYBIRE Al LladaTaUATINAUAME AU aRS kAT INea Al ulaE

4) NUN1IAREDNATNAMILALYEUTOIANENTIUNTUSEMaNERsTAEinNsaINaINANEINTE

5. WRUNISSU

UL uIULITeuLdarUnIAnE (AL)

2566 2567 2568 2569 2570

U7 1 30 30 30 30 30

ST 2 . 30 30 30 30

ST 3 : ! 30 30 30

ST 4 : : : 30 30

394 30 60 90 120 120
And1zdsansinen - - - 30 30

1 1 = |
6. ALAILIYU
= a
nAan1sAnEIUn®
ANANIEU (1N1318) 45,250 UI/AU/A1ANSANY
aMAnsAnyIAAY (nsafigieulianudnludesamealen)
AUINsANY A1ANsANYIaE 7,500 U

90,500 UM/Au/Y

AL D8NS3V UHheinay 2,000 U

nSaITgiSeuS A8 TIMANGA S A
aansAnEIUNR
A1UINsAnY AANsAnwae 15,000 um
AanzllouTedn weAnay 2,000 U
AANTSANENLAY (ﬂiﬂiﬁﬁﬁfﬁ'suﬁmmﬁﬂLﬁuﬁaaaamlﬁﬂu)
AUITINMSANY AIANSANYIEE 7,500 UM
AL UEUSI8IY Ueinay 2,000 U
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7. 1A9ETNnANgNS

TNNUMNENATIRINRBANANERS 121 wiuene
lassaiamvangns
n. wandvAnw kY 24 %U28AN
U. BUINIVIUANE 73 wiwnn
2.1 ngumalulagava 37 mdena
v.2 NgNNsADANTUALSIN 33 mihein
2.3 w800 3 wlgnn
A. nuAN13ITEU3AINUsEaUNTTAl 18 uwnn
A.1 M3sEuIINUszaunsal 12 mhefin
A.2 lATINITIVYDN 6 ienn
4. RUINIVLADNLES 6 i8N

8. LHNUNISANE

U 1/ manisAnendi 1 wdawnn | n [U | a)

DSI 101 wianssuusnsaaviail oy 3 3101 6)
DSI 102 | waluladiavaitoy 3 31016
DSI 103 AnuIUIANTIN 1 0|22
DSI 201 | msdeansvesuyss 1 3 3]0] 6
DSI 200 | gshailasdu 3 | Glole
GEN 111 | sywduazvdnaiomaniiiensaniudin 3 (31016
530 49 Fluy/densi | 16 | (15| 2 | 32)

Ui 1/ mansinedi 2 niaein | n | U | @)

DSI 104 | waluladivuazgiudoya 3 3106
DSI 105 | meifsulusunsudmsuuinishaa 3 2 2] 5)
DSI 106 | AaUz@dvia 3 (3|0] 6
DSI 202 | msdpansvesuyw 2 3 3]0]6)
GEN 121 | yinwgmsiseuiuaznisundym 3 3]0]6)
LNG 120/220 | ansndsnquiialu / mwndanqudainnnis 3 (310] 6)
5o 54 Fluy/dawi | 18 | (17| 2| 35)

Uit 2 / manasdinedi 1 wiaein | 1 | U | »)

DSI 107 adfdmiuuIn1Inava 3 3101 6)
DSI 108 | mswanlusunsulszendndvia 3 3106
DSI 203 Iveniiousn1sndsa 3 3101 6)
DSI 205 N1INANNANA 3 30| 6)
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GEN 231 | UiA9sseumiamnufn 3 3101 6)

LNG 220/224 | ansndanqudedvinig / msfeansniudangy | 3 (310] 6)

521 54 Hluy/dUnk 18 (18| 0 | 36)

Ui 2 / mansdnedi 2 whenn | | U D)
DSI 109 | Uszaunsalvesylduazaiusialszany 3 G o] 6
DSI 110 | n15UsMslATINISAdYIA 3 (3 0 6)
DSI 206 | N15398N159A9 3 3 0 6)
DSI 207 | MSUSMISTNUUAAR 3 3 0 6)
DSI 208 | LASWgPNanTgsna 3 3 | 0| 6
GEN 241 | 399U 3 3 0 6)
53 54 Flay/dani | 18 (18 | 0 | 36)
U7 3 / man1sAnendi 1 wegin | W | 4 | )
DSI 111 | mswasuuvasgiaia 3 3 | 0] 6
DSI 209 | N1F9ANITNITHY 3 3 0 6)
DSI 210 | 13Uy Tdm3ugInavLIAENuAZILIANANS 3 € 0 6)
LNG 323 | English for Digital Service and Innovation 3 (3 0 6)
DSl | v daen 3
XXX x| A naenias 1 3 (3 0 6)

534 54 Flue/duand 18 (18/17 | 0/2 | 36/35)

U 3 7 mamsdnedi 2 wawnn | u U f)
DSI 112 | NM1399NWLUVUTNITARIS 3 (3 0 6)
DSI 113 | msdamsanus 3 G | 0] 6
DSI 211 | nvuNefdva 3 (3 0 6)
GEN 351 | msuimsianmsgalninazn1izgi 3 (3 0 6)
XXX xxx | Jga0nies 2 3 3 0 6)
59U 45 Fluy/EUnm 15 (15 | 0 | 30
U 4 7 amamsdnendi 1 wwein | | U )
DSI 301 | nsiseuinnUszaunisal 1 6 O | 18] 5
DSI 303 | las4n1397uLen 1 3 © 9 5)
591 37 Fluy/EUnm 9 0 | 27| 10
Ui 4/ anamsfinendi 2 wulein | @ U | a)
DSI 302 | msiseuianUszaunisal 2 6 O | 18] 5)
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DSI 304 | 1AS9N195U88R 2 3 (0 9 5)
5931 37 Flua/dUmn 9 © 27 | 10)

9. A1BSUIYIIYIVN
3%a391 DSI101
Fosnedn (menlne): winnssuuimsaavailodu
("M¥189ngE): Introduction to Digital Service Innovation
FuIUKUAA: 3 (3-0-6)
UTenv993183%1: 51879103AY
se3vfidesdeudount: 1l
AN95UNYIIEIVN:
mMsAnwnAnuasmMsUszgndlineluladfdviaieliAsuinnssuuinslmig luniagsie
99An3 wazdenn MIWABULUAMBINIAGIAY NSEUILNMIMNIGIAILAL NaAnsu ) vauslnad
Wasuwadly unumvesmeluladuasdygnuseivg i nsRnsedeasiiintuludnuiara
Boufindesilevioverduasimiunllifruinnssuuing sufassiufumiuvasads arusiuas
waraSusssuiidewnseninuaziilddunsasiudessnuuuninnssuuinis
A study of concepts and applications of digital technologies for creating digital service
innovations in businesses, organizations and society. Changes in business sectors, business
process and consumer behavior that have occurred in response to digital technologies. The
role of digital technologies and artificial intelligence, and communication services in digital
society. Tools and software used in creating service innovation. lIssues that must be aware of
and considered in creating and designing service innovation such as safety, security, and ethical
issues.
HAANSN1TTEUTTEAUTIBIYT:
1. ansaesuienannisuszyndldmalulagfdvialunsasiauinnssuusnishidniasiudnis
\WasuLUasuasnansznun1adeey
2. anseesuisnsldnueiesdlefldlunisioans wie aiveenwuuuianssuuinsaavaly
fiAuAITale
3. gunsaesutsuiunveantsidnumeluladidvalunsvhousasnsli®in Wy anuiunmwes
Toya way anuludiudilulanadvia
4. ansalinuuinsadvieifldegluiinysedriuedisiivszansnm
FEAUNITWAIUY PLOs 1943578391 (Level): PLO 1a = 1
183183 EEUNsHoULUY OBEM: fishuau 2 OBEM Tneilswaidundsll
39%&3y1 OBEM DSI 10101
% OBEM Module 1 (mw1lne): uyinduinnssuuinsivvia
(nMedeng®): Introduction to DSI
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LY

NAAWSNT5138U3Vae OBEM 1: adunen1suszendldinalulagfdvialunisainadnnssuusnisiana
sudansiasuulasasnansenumnedanuls
wWasiudvasseivn: 80%
W& OBEM DSI10102
Ho OBEM Module 2 (nw1la): NM1580NLULLLIRA
(ne189ng): Design Thinking
NAAWSNI3138U3Va9 OBEM 2: 95unefianisld Design Thinking Tunisasswunfnsuuinnssula
wWasifudvasseivn: 20%

s%a3Y1 DSI 102
Fosedun (nwrlne): weluladasiade i
(nMe189ng®): Introduction to Digital Technology
FuURUAA: 3 (3-0-6)
UILANVD93189397: 51879109AU
sevfigeadeudound: 13
A195UNYIIBIVN:
wnanlasunouiime?d waziadeTenouimed peAUsynaUABNiImDS HaduasALs
seUUUURANTT wavgenduisatuauy waluladialiou wazn1sUssuianaluunang LATeti
AeNTImeS WuIRRLAEUSNNITERAIRIUSEULAS BT B RRLR eSS et edeansanelussing indedie
doansszerlnag wedeviedumesiin
Computer platforms and computer networks, computer organization, hardware,
operating system, and system applications, virtualization and cloudcomputing. Computer
network, principles and concepts of network communication, local area network, wide area
network, and the Internet.
HAANSNISITEUTEAUTIEAY:
1. @085 U18LNaANDINYDITEUUABNNILADS WA STUULAIDUABLNILADSTLA
2. mmma’%mEJU%ﬂﬁﬁ%ﬁ’aﬁﬁiﬁU'%msasﬂum%aﬁzhammm:léf
SZAUNITWAIUN PLOs 893518291 (Level): PLO 2a = 1
$18319AN5I38UNTEDULUU OBEM: lai]
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5%&3v1 DSI 103

Fosredun (mwlve): duuuiuianssy
(NM¥199n®): Seminar on Innovation

FuURUAA: 1 (0-2-2)

UTLANUae518387: 3183109AY

sedvndideFeutount: lif

A95U85183Y:

HEouazdoandrsmduuunluihdeifsdesivuinnssusuadvia fenansduszdinuserion
iihgamdmun TnediFoudeaisunuialusduuunlidesndt 45 Hlusiedmsdnu neduduuniisa
nMelunioneusnNUNINYIY Lardn139nvingIeeuNa

Students must attend the seminars hosted by university or outside university in which
students pursue intensive study of specialized topics at least 45 hours per academic year and
submit the seminar report.

HAANSNISITEUTTEAUTIEAY:

1. @nsnoduignAavieanuiildiuannsdumun
FLAUNIIWAIUN PLOs ¥893187391 (Level): PLO 2a = 1
$183BIIANTSITHUNITDUKUY OBEM: Laidl

a1 DSI 104
Fosredv (mwlne): maluladiiunazsudeya
(ne189ng): Web Technology and Database
FUIURUAA: 3 (3-0-6)
UsEAnuaes1e3vn: 3183109AY
sedvndideFeutouni: lif
AN95UIIEIVN:
wé’ﬂﬂﬁﬁﬁumﬁuLLaﬂwﬁLﬂﬁu%uﬁugﬂu antnenssuvesIuneundindu Tassasisveaiu
uazmaluladeing q MAeades mIsenuuuuazaiigudoyadmiuiuneundindu siudsnsly
warkealun1sauAutaya
Principles for developing web application, web application architecture, organization of
the world wide web and related technologies, introductory database design and
implementation for web application, and using SQL to query data.
HAANSNISITEUTTEAUTIEAY:
1. awsaldiedesdielumsiauduweundindu
2. esvganUnenssuivueundinduls
FZAUNITWAIUT PLOs 9899187391 (Level): PLO 2a = 1, PLO 2b = 2
$183YIIANTSITHUNTADUKUY OBEM: Laid]

sw&3% DSI 105
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Fosedvn (mwlve): nMadeulusunsudmsuuinisiana
(nMe189ng®): Programming for Digital Services

FUIURUAA: 3 (2-2-5)
UTen¥993183%7: 318739103AY
sedvndideFeutount: lif
AN95U85183Y:

wndnidosulunmsdeulusunsy esrdsznevresUsylondds Tassadaddauusiie 4
lassaiedayanuueniisd nmsaelusunsuges msdeiumniglulusinsy
wnAen s dsulusunsndsdouand mEnUTR msldieTesiiolunsimunlusunsa
nsdeulsunsudesiulneldnunlanwmis nsnsieseu nedeunasuAlelusunsy

Fundamental programming concepts, components of an instruction statement, various
programming syntax, array, functions and subroutines, internal parameter passing, object-
oriented programming concepts, practice using software development tools to write computer
programs in a selected language, software validation, testing and error correction.
HAANSNISI3BUTTAUTIEAY:

1. awsaldiedesdiesunmsdeulusunsudedeuandle

FZAUNITWAIUN PLOs 9893187391 (Level): PLO 2b = 1
$183BIIANTSITUNITHDUKUY OBEM: Laidl
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s%a391 DSI 106
Fovedv (nwlne): AausAdva
(nMedangw): Digital Arts
IuURUAA: 3 (3-0-6)
UTenv9931893%7: 31879103AY
se3ufidesdeudoundh: 11l
AN95UNYIIEIVN:
nslfineluladfdvialunsaiiuassd madiauenany waymsdoasludanguidmaneg
wanMseeNUUUAe N3eBnUUY aneiuadn wagnsUszundldimaluladfunsiing o1
Anuduasaailou anuduasaasy way nwanudn [Wudu
Using digital technology to create media, present and communicate to target audiences,
principles of media design, storyboard design, and application of computer graphic technologies
such as virtual reality (VR), augmented reality (AR) and 3D.
HAANSNISITEUTEAUTIEAY:
1. anunsaldinaluladnavalunisadieassd nstiauerany waznsdoansles

FEAUNITWAIUN PLOs 9993518391 (Level): PLO 2b = 1
edvsanIsiSeunsdeuwUY OBEM: dsuiu 4 OBEM lneiisnuazidundisil
s%a391 OBEM DSI 10601
%2 OBEM Module 1 (nw1lne): nMweneAdsa

(ne8engw): Digital Photography
HAANSN15IT8USYaY OBEM 1: a1N3nfen1nlasANWAn aeRIale
wWasidudvassneivun: 25%
s%a391 OBEM DSI 10602
Fa OBEM Module 2 (nwla): nawesnsiing

(AM¥189nge): Vector Graphics
HadWsN133euFuas OBEM 2: ansnsannnmunmosuuvassdifsneiniodiofivmnzasls
wWasidudvasseiun: 25%
s%a3¥1 OBEM DSI 10603
%2 OBEM Module 3 (nwlne): dulvnsadin

(ne199ngw): Infographics
KadWSN133EuSuad OBEM 3: anunsnasrsdulrinsiindandoyaiifvuniiiedomailomiifesnisl
wWeasi¥udvasseivn: 25%
s%a3Y1 OBEM DS| 10604
%o OBEM Module 4 (n1elne): ans3uein

(ne89nNgw): Storyboard
Hadwsn153euFuas OBEM 4: ansnsaaisanssuesniiletanfanszuiunisiaiiledeansiugduls
wWasidudvasseiun: 25%
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%3y DSI 107
Fomedvn (mwlve): adfdmsuuinisnda
(nMe89ng®): Statistics for Digital Services

uIURUWAA: 3 (3-0-6)
UTLNUae518381: 3183109AY
sedvndideFeutouni: lif
AN95UN85183Y:

msUszgndadmiteliUsznanateyanisivetmans deyadmiuldommagsia ms
Uszananatoyau3unaumnn AafRtugIu AadRdmssuu manideyuny n1sdangudea Nsdu
9819 NUHUDLUE N13ANKIIANUIRLTY N15UANLIITBYAUUUUNR NTUINKIILUY 97 WITos
NIMNUALAEIAFBUALLAFIY nMsanneesion1sweINTal Aanduiug Msdesgieg wususu
wazmsas1ensml maiauedeyaiinzan nsldnulusunsuneufnmes Usznanarmaaia

Application of statistic in data science, business and big data processing, basic statistics,
descriptive statistics, inference statistics, data clustering, sampling, Bayes theory, probability
distribution, normal distribution, Poisson distribution, regression, correlation, analysis of variance
and data visualization, the use of statistical package.
NAANSNISITEUTEAUTIEIY:

1. anunseagudeyaduninuazdaiay
2. ansalduuuasadslinanfiondtamlulanuienuduasdussuniivangay

FLAUNTIWAIUN PLOs 4893187391 (Level): PLO 2a = 1
$1873¥1IANSISUNISEDULUY OBEM: Laidl
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5%eRY1 DSI 108

Fosredv (Mwlne): mIndalusunsuUszgndnavia
(nMeaengw): Digital Application Production

IUIURUIAA: 3 (3-0-6)

Usennva951837: 518739103AU

seiviidesSounaunti: il

AND5UIIIIVN:

NIZUIUNTNINAIUITEUUZONAWIS NSz UULUURlaE wag 1owmeasnen
N1SMNUAAUTLAIATDITTUY NTLUIUNTVIRTULALNITTIUTINAINABING
i3oadiolunsTuniuAudeInts AnudenndedfureInufansiunsEUINNSTOY NMsBRNLUY
\n3esilelunisesniuu lenansfildlunisesniuu NMIWALNTEUY NMSVIAADY UagNITANBUTaNAIAS

Software development process, waterfall and agile software development approaches,
defining software objectives, work process and requirement gathering process, tools for
requirements gathering, consistency between implementation process and requirements,
software design and tools, documents to describe the design, implementation, testing and
delivery of software.

NAANSNISITEUTTEAUTIEAY:

1. ﬁ’lﬁJTﬁﬂE]%U’WEJﬂi%U'Juﬂﬂ'ﬂﬂﬂ?iﬁ@uﬂ?igUUﬁﬁ@@ﬂéj@QﬁUﬂ’J’]llﬁ@&ﬂ?iLLagﬂﬁﬁUUUﬂ’liﬁN’lu
FTAUNITWAUT PLOs 48935787391 (Level): PLO 2a = 1
3183VIIANTHIGUNTADURUY OBEM: 131l

W3y DSI 109
Fosredv (mwnlne): Uszaunsalvesiliuazdrusioszany
("¥189ngY): User Experience and User Interface
UIURUIAA: 3 (3-0-6)
UTenv9931873%7: 318733103AY
sedvndidesFeunaunt: lif
AN95UIIEIVN:
wuafiauazmadai 1dlunisusediy n13iased waznisianauszaunisalvesld
\rsesilonazaensing dwsuiudoyanginssunisldau msiesedt wagmsusyiiiunanisldau
Techniques and concept to evaluate, analyze, and measure user experience; software and
tools to collect, analyze and evaluate user behavior data.
HAANSNISITEUTTEAUTIEAYN:
1. awnsavssiiunanisldaussuuresldauanmsiinuasld
2. @wsaesuienannisesntuvdusoUszauls
FZAUNITWAIUY PLOs ¥843183%1 (Level): PLO 2a = 1
$183BIIANTTITHUNITHDUKUY OBEM: Laid]
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3WaA%1 DSI 110

Fomedvr (mwrlne): nMsu3vslasisiava
(nMe1d9ng®): Digital Project Management

IUIURUIWAA: 3 (3-0-6)

UTLANUa9518381: 3183109AY

seiviidesSounaunti: il

AN95U85183Y:

NMSUIMTIATINISATYIA NTUTIITNITHANNEIU NIFUSUITVOULUR AITUTIILIEAN
NIFUTMTAUYULAZNTUTENGANGIIU NITUTMTAUAIN NMTUTMINITNEINTYARS
MIUIMINITARFDFeAITLATNSTINML NMSUSIIAILEEY N15USmsNsTanilasanis
Fupsumssifunuuagnsudmslaseinis msiiduaunslasenis n15UslasenTs
LaZNTUNLAUDANTAULNAYDILATING

How to manage digital projects, integrated management, scope management, time
management, cost and energy consumption management, quality assurance, human resource
management, communication and collaboration, risk management, procedure to manage,
control, close the project, and present project information.

NAANSNISITEUTTEAUTIEIYN:

v

1. @u15095U18uaNNISINISUSTSIASINSAAVA
2. @11150 kAT 09NBRIVA L UN1TUSUNSIASINTISARYA
STAUNISWRAILN PLOs ¥8951873%1 (Level): PLO 1a = 1, PLO 2b = 1

57839199N15158UNSFIURUY OBEM: laidl
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&3y DSI 111
Foedvn (mwlne): mimﬁ'auwmgﬁ%ﬁa
(nMedeng®): Digital Transformation
FuIURUAA: 3 (3-0-6)
UTenv993183%7:; 31879103AY
sedvndideFeutount: lif
A95UNYIIEIVN:
anmuwndounsgsfaiiudsuntadluilosnmalladidvia nsislinagsialyel 4
Mnnuianssufiaisnnmaluladfidvia mswasuuladlassaiwosdunuuazsels
Fsfimaunanmsaayarfisliiudedilidsn wu deyadiuyana doyanisléanuluguuuusiig 4
How business eco-systems have transformed because of digital technologies, how new

business models are formed by innovations from digital technologies, changes in cost structure
and revenue from adding value to intangible goods such as personal information, financial data
and various patterns of service usages.
HAANSNISI3BUTTEAUTIEAY:

1. awnsadassilyivenssuiun1sniegsiald

2. annsoltiedesileddvialugsialsognsdiuszavsam

3. awnsnesuIeHANIENUYRIN TUABULasgRAvals
FTAUNITAAUT PLOs ¥0951873%1 (Level): PLO 1a = 2, PLO 1b = 2
evTansiTeunsHeuLUY OBEM: f51uau 2 OBEM Tnefisnwasidundiel
W& OBEM DSI 11101
Fa OBEM Module 1 (n1w1lna): U%ﬁﬂ@jﬂ?ﬂﬂ?ﬂﬁﬂ&ﬂﬁﬂéﬂﬁ%ﬁa

("¥189ng): Introduction to Digital Transformation
HadWsN13TeuFuas OBEM 1: ansnsaesunedens anuddn waznszurunmsidnduluns
WasuuUasgavia sanfaansznuresnsiuasunlasghavia
WasiPudvasseivn: 50%
3%&3y1 OBEM DSI 11102
Fa OBEM Module 2 (n1w1lna): NNFIATIEINTEUIUNITNNGIAALAY BPMN
(ne189ngw): Business Process Modeling Notation (BPMN)

Hadwsn15i3euFuas OBEM 2: annsaldiadesilennsiidsia BPMN Tunsiinsiesinasdoansiiiaue
TfuguImsuaziuoainlafansusuasunssuiunmsihaunsessdnsidundiiald
WostIuRvaIs183v1: 50%

sWa9%1 DSI 112

Fovedw (nwlne): NMseonwUULINISAITEA
(ne8angw): Digital Service Design

AUIUNUAR: 3 (3-0-6)

UTLANVD93189397: 5189109AU
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edvidesSouiaunii: DS 111 MaUAsunlasghasa
AN95UTI18IVN:
LNARKaEMENNNINNTEBNUULLIIARTA ileaisusvaunsalnsTdanunaliungly
Tnensdenneluladuaziefile Amngaunldlunisesnuwuuuagiaunle
sl mguisunisesnuuunsiindinldifieriiveuaulalifuuinsadvasme
Concepts and principles of digital-service design in order to create a good user
experience, how to select appropriate technologies and APIs, and how to use graphic design
theory to make digital services more attractive.
HAAWSNISITEUTTEAUTIEAY:

a

1. @uNs099nLUULIRNTSHUSNSAIaTdennaesiunszUIuN1SYINauls

2. mmmﬁwLauau’imﬂiiuu‘%miﬁ%ﬁaiﬁ@ﬁdmLﬁ'm%’aaLﬁfhslalé]"
FZAUNTIWAIUN PLOs 4893518391 (Level): PLO 2a = 2, PLO 2b = 2, PLO 3a = 2, PLO 3b = 2, PLO
3c¢=2,PLO3d =2

S18AYIVANSETIUNTITEDULUY OBEM: laidl

3%&391 DSI 113
Fome3u (awlne): msdamsawd
(MMe89ng): Knowledge Management

IUIURUIAA: 3 (3-0-6)
UsLnNUaes18381: 3183109AY
se3vfidesdeunound: 13l
AN95U83183Y:

Auiaznsdnnisanag msuistiunnag mnmsluuiunvedesdns gsfa nsindeulvaves
ANS NTFUIUMTIANTAIINS NAENSNITIANITAINT NISIRENITNMTIANITANLILAEITNISIANTS
Auslugadava

Knowledge and knowledge management, knowledge sharing, knowledge in term of
organization and business, knowledge transfer, a process and strategy to manage the
knowledge, selecting an appropriate knowledge management technique, knowledge
management techniques in the digital era.
HAANSN1TTEUTTEAUTIEIV:

1. au13005uemannIslun1sInnIsAINg

3ZAUNITWAILT PLOs 9849187391 (Level): PLO 1a = 1
$183¥19ANSISEUNITEDULUY OBEM: 1aid

5%eRY1 DSI 116

Fame3v1 (wlne): lassmsmsiauilusunsnszgnduuiu
(nMe8ngw): Web Application Development Project

IuUNULEAN: 3 (2-2-5)
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UseLNNY893187397: 5187911880
eAniidasFeunaunii: DSI 108 mawdnlUsunsudszgndfaia
AN95U83183Y:

msiiawelassy ns@nsenudululd nsliessisazesniuu msimwlusunsudszend
AU S1891ULa MTULEUDNAIU

Web Application project; Information technology project proposal, feasibility study
report, system analysis and design, implementation, report and project presentation.
HAANSNISITEUTTEAUTIEAYN:

1. awseesnuuukasiulusunsuuszendumiula

FEAUNTITWAIUY PLOs 989518391 (Level): PLO 2b = 2

S183Y1IANI5IT8UNTEDULUY OBEM: laidl

sWeRYn DSI 117
Fome3v1 (wlne): mIaszideyaliiegsia
(ne133ng): Business Analytics

uUNULAA: 3 (3-0-6)
Usinnva931893%0: 3183w 1800
seAvniidiesFeunaunti: DSI 107 adfdmiuuinisAdva
AND3 UV

anufidesiuieiiunsiinaginsia aseuaqueiesiionsaidinsdanislunisiinsesids
WITULLAEMTIATIEATIAIANTe] TIden1sannes nIneInsal MTlATIEieILES N13Ta0s
wazmshiilestoya uasmadinnzinisinauls wnAniugiuuesieiesdefisniu Bnsldedesde
Ansgigsivtuiiugudeaysndn uayisfomstufidermgiumsinnehidelfuasialueg
N153AT12919E 190U TEAVEA N LUNS1FU LWIAR |agNIIAMIUNAENEUINNIMULKATNITAILIN
THUsunsudsaguneniiumesiunisinszideya

An introduction to Business Analytics, covering managerial statistical tools in descriptive
and predictive analytics, including regression, forecasting, risk analysis, simulation, and data
mining Decision analysis basic concepts and necessary tools. How to use basic business
analytics tools in a spreadsheet environment and how to communicate with analytics
professionals to effectively use and interpret analytical models. Emphasise on the use, concepts
and interpretation of results rather than theory and calculations. Computer software packages
are used to analyze data.
HAAWSNISITEUTTEAUTIEAY:

1. awnsnuszgndldied esdlomsadAfivanzanlunisiinsgideyaldsusunauasaunimain
#01UN13INN9GINR
2. annsadszgndldlusunsudniagulumsiiesgideya vianudilafetunissusadeya

LAZNITAINTANBUNG IATIAUALARIUNAENS

FTAUNITWAILT PLOs ¥895183%1 (Level): PLO 2b = 2
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s1edvTannsiSeunsaeuwUY OBEM: d§1uau 2 OBEM lneiisieazidundail
3%&3y1 OBEM DSI 11701
%8 OBEM Module 1 (mwlne): addilon1siiszsideyaiilegsio
(NMe1d9nge): Statistics for Business Analytics
nadwsn133euiuas OBEM 1: annsaltinieslevsafnfivanzanlunisinesiteyaidsUiunuuas
ANNTNAINANIUNTANNGIAY
Wostdurvuaeseivn: 50%
5%&3y1 OBEM DSI 11702
% OBEM Module 2 (mwlne): Ledasiloiilonsiiaszidoyaiiogsia
("E199ng): Business Analytics Tools
HaaNWSNI3I3euivas OBEM 2: ansaldlusunsudiiagulunmsiinazideya
yhanudilafefunsmunudeyauaznisionsanduns wazanunsaliasizinasAmunadng
WasiPudvasseivn: 50%
SWa3Y1 DSI 121
Fasedvn (nwilne): Wdefive 1
("1¥189nw): Special Topic |

FuIURUAA: 3 (3-0-6)
USZIANUR95I83YT: 5183 LE0N
se3vfidesdeudount: 1l
AN95UNYIIEIVN:

Anwilumdemumaluladfdvaiiunndrsanivdunaluladfdvaidaaeuund Sz
EanSERITTUmLAL LN EY AiSpuanIaassiair ALl deve v uand1sanLA

This course will cover new or advanced topics in digital technology. The content will be
specified at the time this course is offered. This course may be repeated for credit only if the
topics are different.
NAANSNSISEUTTEAUTIEYN:

1. eSueanuiluneginla

FEAUNIIWAILN PLOs 4895187391 (Level): PLO 2a = 1
$1873¥19AN5ISEUNSEDULUU OBEM: 14l

W&y DSI 122

Fovedw (nwlne): Fadedfivay 2
("¥189nge): Special Topic Il

FuURUAA: 3 (2-2-5)

UsZanuaes1e3v7: 18391800

sevfigeaseudounth: Ti

ANDSUNYTINIVN:
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'
aa v a

Anwluidesumnaluladfdvaiiunndsanivsunaluladfdvaiidaaeuund Szt
SEaBBERITT U LAV EY HiSeuaunsoassiaiyfiulavnrinteveivuanm1anie

This course will cover new or advanced topics in digital technology. The content will be
specified at the time this course is offered. This course may be repeated for credit only if the
topics are different.
HAANSN1TTEUTTEAUTIBIV:

1. eSuwanuiluseinla

FEAUNTIIWAILN PLOs 4895187391 (Level): PLO 2a = 1

S183Y1IANI5ETBUNTHEBURUY OBEM: laidl

s%a3Y1 DSI 123
Fovedv (nwlne): Fidedfivay 3
(Mw1d3nge): Special Topic Il
FuIUKUAA: 2 (2-0-4)
UseLNNY8951873%7: 518791800
se3ufideseudound: 1l
AN95UNYIIEIVN:
Anwiluideiumeluladfdvaiiunndrsanivdunaluladfdvaidaaeuund Sz
TeazBenivdununnunzay fSouansnasiainuiuldmnitevediruansisniia
This course will cover new or advanced topics in digital technology. The content will be
specified at the time this course is offered. This course may be repeated for credit only if the
topics are different.
HAANSNISITEUTTEAUTIEAY:
1. eSveanuilunginla
SZAUNTITWAIUN PLOs 4895187391 (Level): PLO 2a = 1
$18319ANSISHUNITADULUU OBEM: 13l

sWa2%1 DSI 124
Fosedv (menlne): idefiey 4
(Mw1d3ng): Special Topic IV

FuURUeAA: 1 (1-0-2)
Uszanwae5193u1: s 80N
sedvfigaadeudount: 1ud
AND5UNYTIUIVY:

Anunlumhdesmumealuladidvaiiuansnsanissuneluladadaiilageulnd Ssazfmun

= Y ¥

SNYALLDYAIVITUAUAINUL AU AL QwaummiaaaimimLﬁﬂé’mﬂ AU DUDIIVLANAIIAINLAL
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This course will cover new or advanced topics in digital technology. The content will be
specified at the time this course is offered. This course may be repeated for credit only if the
topics are different.

HAANSNSISEUTTEAUTIEIY:

1. esveanuiluneinla
FLAUNITWAILT PLOs 489518391 (Level): PLO 2a = 1
3193YVIVANTHIGUNITABUKUY OBEM: Laidl

a1 DSI 201
Fosredv (Mwnlne): msdoasvesyud 1
(nNM¥199ng): Human Communication |
FuIURUAA: 3 (3-0-6)
Usennuaes1e3vn: 5183109AY
swdvndideFeutouni: lud
AN95UNIIEIVN:
uyweduiug vdnnsafuyseduiufludw R nsdeaiiloadauasinuanweduius
Human relationship, Developing human relationship, Communication to develop and
maintain human relationship
HAANSNISITEUTTEAUTIEAY:
1. awnsadeansifessaonadesiunguidmaneg
FTAUNIIWAIUT PLOs 989318391 (Level): PLO 3a = 1,PLO 3b = 1, PLO 3c = 1, PLO 3d = 1
318IYIIANTTHUNITEDURUY OBEM: 13l

59a3v1 DSI 202
Fosredv (Mwlne): Msdoasvesyud 2
(nM¥199n.): Human Communication |l

IuUnEAn: 3 (3-0-6)
Ussanueesedvn: 5183U9AY
edviidesFeunaunii: DSI 201 Msdoansveywd 1
AND3UIYIIIVN:

ﬁﬂmLLmﬁmﬁug’lﬂumiﬁamwamwﬂé \hve N3EUIUNT waresAUsEnouYeINITARNS
nsviAudlagile Auduiussenineiang TausTIH USUN WeRnsIUNgl weRnssuesdng way
gULLUU"uaammé{Juﬂ’uéﬁﬁmaGiaﬂﬂi?iaaﬁmaqué gULmeiﬁamiUimmﬁm 9 Usznaume N3
thiaue N5l mawalufiansisas madauaziedosdledmiunsdoans

This course covers the fundamentals of human communication, including its goals,
processes, and elements. It examines audience analysis and the influence of cultural identity,

context, group behavior, organizational behavior, and relational patterns on communication.
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Different communication styles including public speaking, presentation, and persuasive
techniques, as well as impart tools that facilitate effective communication are also explored.
HAANSNSISeUT

1. @119003UIBLUIAM NTZUIUNTT BIAUTENDU LLazﬂﬁlé’]’aﬁﬁwaGiamiﬁam?uaqusﬂﬁ

2. annsadmualiveng ngudils uasudunvesnisdeanslusuuuuiazanunisaling q 16

3. annsadenldguuu 3ms nsruiuns wedavieiniesdledmiumsdeamsivussatmsneld
FLAUNTSHAIUN PLOs 98951831 (Level): PLO 3a = 1, PLO 3b = 1, PLO 3¢ =1, PLO 3d =1
3I8IYITANTIIIGUNTEBURUY OBEM: 131

sW&3v1 DSI 203
Fomedvn (mwlne): Inineniieusnisiava
(nMe89ng®): Psychology for Digital Services
FuIURUAA: 3 (3-0-6)
UTLANUa9518381: 3183109AY
sedvndideFeutount: lif
AN95UIIEIVN:
mmifﬁmﬁwﬁmﬁ’umﬁifﬂmﬁm%m wugtmgef N1533ekasn1sU URveINTEUNYaINA
9N a1srAnUTiariinaaensduniuel inallansduns nsuansunumaNyi nsdsAuly waz
nMsmaufuegsatieassd vinuznislidunuluseduganmafididysenisdunivel nslimuin
LaznsEUILNMINEInUIta M3u3ns Ystaumsaivesdld mnudesns uazaudhlvesuywdi
vannviany §1533A0U3IarInusTIIAINYaNgLarANaBensou Winunvinee lunsduniual
Introduction to Research in Psychology, Introduce the theory, research, and practice of
conducting psychological interviews, substantive knowledge, and background on interviewing,
Technique of observation, role play, enactment, and constructive feedback, micro-counseling
skills crucial to interviewing, counseling, and psychotherapy processes, service in a world of
diverse human experiences, needs, and understandings, , explore multicultural knowledge and
sensitivity, develop skills in intake interviewing.
NAANSNISITEUTTEAUTIEAY:
1. awnsnesuisduseulunisdunvaimednineniteiuioyannyaeaitmngld
2. @wnsaesuignaninest wallasng 9 lunisduniwalla
3. anwnsaviinsduntwal uas agun1sduntwalaugeaussasdiidmuals
FTAUNTWAIUT PLOs 989518791 (Level): PLO 3a = 1, PLO 3b =1, PLO 3c = 1, PLO 3d = 1
$183B1IANTSITIUNITHDULUY OBEM: Laidl

sWa2Y1 DSI 204
Fosredv (Mwlne): Qﬁﬁf\]L‘ﬁaﬂéfﬂ

(mie}’]é'ﬂﬂi]i‘:}): Introduction to Business
IUURUAN: 3 (3-0-6)
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UsEnnuaes1e3vn: 183109AY
sedvndidesiFeunount: lif
AN95UII18IVN:

ﬁﬂmumﬁmﬁu%mﬁuaqsiﬁﬂ BIAUTENDU NTLUIUNITNNGIND N3T2YRAEMITITINgLgNAY
wunne mimwummm mamnmmawims NFIATINAUNY miaaﬂLLUUGUaWNmiaiNiwim na
gNENN9gINa Mstean w3esfiowas wAlANSHMUILUUT1A9N1953A (Business Model) 5189015
AATIIHANIANTUNITNGITR

This course provides a comprehensive introduction to basic business concepts including
components, processes, prospecting, value definition, products and services, business strategy,
cost and revenue analysis, and pricing. Students will explore tools and techniques for
developing business models and performance analysis.
HAANSN1TTEUTTEAUTIBIVY:

1. @u13005UIeeIRUTEnaureegsnata
2. @TORAILIRUUTIARIN1NGINALAeI Business Model Canvas
FLAUNIIWAIUN PLOs ¥833187391 (Level): PLO 1a = 1
e3TansieunsdeuLUY OBEM: H51uau 2 OBEM Inefisnwasidundiel
a3y OBEM DSI 20401
%o OBEM Module 1 (nwnlve): uminggsia
(mmé’qnqw): Introduction to Business
Hadwsn13i3euFuas OBEM 1: sunefieny anudey wazmsiasunlamesssuuiasugionavals
wWosidudvesseivn: 50%
3%&3y1 OBEM DSI 20402
32 OBEM Module 2 (n1w1lne): WHUNNLULAENN9TSAA
("®199ng1): Business Model Canvas

HadWsN13TeuFuas OBEM 2: anunsanausunnluinanisssiafiivunle
Module dandufefidudvasedon: 50%

s%a391 DSI 205
Fosedv (nwlne): MsmanRava
(ne83ngw): Digital Marketing

FUIUKUAA: 3 (3-0-6)
UILNNVD93189397: 51879109AU
sedvfigeadeudount: 1
AND5UNYTIVIVY:

AnvuRnuasvanMIiugIUNINIHaR nMsiauAuaNvuzvesgnAtving (Customer
Persona) N33LAT1EVRLAMINNABINISIINGN NAYNSNITAATN dIUKANN1INITAAIREMTUNITIsYAN
wazUsernduius nmsnannmeunua wnannesunisnaineeulatuazeenlal siufed-reuiisy
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This course provides the basics of marketing, including customer persona development,

market research for insight finding, marketing strategy, content and social marketing and the

marketing mix. It covers both online and offline platforms, including e-commerce.

HAANSNSISEUTTEAUTIEIY:

1. a@nunsaesurefensnannfavabe

2. awnseesuediamannislunmaiibiiivgnduasld

3. gunsavhnmsnaanuSudedinumiedsle
SZAUNITWAIUY PLOs 9893518291 (Level): PLO 1a = 1
$18739719AN5I38UNN5EOULUU OBEM: 13id]

S#aav DSI 206
Fa5187391 (Mw1lne): N15IFLN15RAN
(nMe8engw): Marketing Research

UIUNUAR: 3 (3-0-6)
U5SANVDI5I83Y: 51839 109AU

a Ay a ' v aa o
S183Y1NADUTIUNDUNTI: DSI 205 NSHANNAING
ANB5UYSI187YN:

ANWIUTUN ANUABINTT wazkiliunsudsuwlaesfuslaalunaiafdvia Ussinnuaz

JULUUTRINTITenaaRavia nssuunsimuadym Snguseasd n159enkuuIsNside nMshuah
waadaya NsguMege nsiuarLIAYeInguiieg1s nsiaviruafvewuslaa aueie N3
Aasgndeya nsUszendldinTedlendvialunidenain Larn13InITIeUNIIAaIRGTTA

Studying the consumer trends, needs and context in the digital marketplace. Types and

models of digital market research, problem-designing process, objective, research design

method, information searching, random sampling, size of the sample, consumer attitudes

measurement, reliability, data analysis, application of digital tools in market research, and how

to do digital marketing report.
HAANSNISITEUTTEAUTIEY:

1. @1U15005UELUIANLALLUIMUNEYBINITIVLAAINRIN S

2. @nsavinidenaeandviaiienaulandgsnaniviale
STAUNISWRAILN PLOs ¥8951873%1 (Level): PLO 1a = 1

a o a =)
51839199N15I58UNSFIURUY OBEM: laid]

syalyn DSI 207
Ya31831 (Mwlne): MsuImsnuyana
(nE189ng®): Personnel Management
AMUIUNRUAN: 3 (3-0-6)
U2LANVDI5I8AYN: 51839 1UIAU
a Ay = ' v ia
sngAvNAeSsunauntn: Ll
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AN95UIIBIVN:

AnwinauAslunsUImsLyana ulsuisnsuimsNLYAna UNUmLaIYed
FUSINT LAENTHUALNISUTSNILYARS AauAMIIATIRu Mynsuuihdsau msassuazdniden
yaRa NsEnausukariam MmyssunanisuiRauauisnisimuanuirvihlusgnvemdnauy
AmeuLny AnuiuadazaLUaenfeventiney imﬁﬁzuusﬁa;ﬂamiﬁmimuqﬂﬂa

The study of the concept of personnel management, the policy of personnel
management, roles and functions of the manager and personnel management process from job
analysis, personnel planning, recruiting and selection, training and development, performance
appraisal, career development, compensation, maintenance of employee's security and safety,
including personnel information systems.

HAANSNISTEUTTEAUTIBIVT:

1. annsauwAnuazid MuNgYINTUIINSLagiRIuIN SN INTYAAS
FZAUNITWAIUT PLOs 9899187391 (Level): PLO 1a = 1
$183¥1IANSISEUNI D ULUY OBEM: 1aid

3%&a3%1 DSI 208

Fosre3v (Mwlne): Lasugeanigsne
(mmé’anqw): Business Economics

FUIURUAA: 3 (3-0-6)

UTLNUaI518387: 3183109AY

se3vfidesdeunaund: 13l

A195U883Y:

AnwngungAnssugusina aUaRLArUNIUYRIYARALATAAIA NOBN1THERN N13indula
Wwonltdadenisndnegetiuse@nsnin mqwgmumumimamﬂuivawauLLa‘vs‘vsJ 812 N1IANUATIA
vaaAnluna1AUTENAN Wagnsalfnwnsussendldunfnnaasegaansluningsnag

Theory of consumer behavior, individual and market demand-supply, theory of
production, decision-making using efficient inputs, short-term and long-term production cost
theory, and price determination.

HAANSNTTEUTTEAUTIEIY:

1. annsauwfangungAnssugusian

2. aansnnseiveysaUaiduargunurewaala

3. @NIIATILIIUNUNISHENRAZINUATIAEUA AT SUSNSLA
FEAUNTITWAILN PLOs 4995187391 (Level): PLO 1a = 1
$183Y19ANSI3EUNTEDULUU OBEM: lai]

S&391 DSI 209

F518391 (Mwlne): N15IANISNISHY
("ME189ngw): Financial Management
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uIUKUAA: 3 (3-0-6)
UTen¥9931873%7: 318733103AY
se3vfidesdeunound: 11l
AN95U8II83VN:

ANIUIARLAENO B NNITUIINITNITRY BeRUTENOURAIRRULALRANAYY WinAnTYTuay
funu msieiesionisuimsnsfunlilum e seideyadunsfuiionisamunuuas ianans
ANEUGIAR

Basic concepts and theory of financial management, the components of money market
and capital markets. Using financial management tools to analyse financial data to control and
measure the business operations.

HAANSNISTEUTTEAUTIBIVN:
1. @319095U18LUIANNITINNITNITREY
2. mmmaaﬂLmesmuqmLLazﬁ’mwamif;ﬁ’wLﬁuqiﬁaﬁaaﬁa%ﬁ’mé’mmafﬁuﬁ
3. @UNTNLATITINANITINNITNITRUVBIBIANS A
FEAUNITWAIUN PLOs 1993518391 (Level): PLO 1a = 1
$18319ANSI38UNTEDULUU OBEM: lai]

5%&3v1 DSI 210
Fameivn (nwlne): mstyTdmiussiavuaidnuazuianans
(ne83ngw): Accounting for Small and Medium Enterprises
FUIURUIAN: 3 (3-0-6)
UsLnNuass183v1: 1839109AY
se3vfidesdeudoundi: 1l
A5 UYLV
AnwnAeatunguiidesiunazndnmamanisdyd wuuresumenumsiukagmsiinsesi
M5 MIRAsEinsiiiils SiesginasiUSouiisuuvadiiuarldluvestunu Anvidieudiey
JEninen1sU A uLar Uy Tn15Ru Usennvasuyssana kaen1sneInsninsune
Basic accounting concepts and principles, forms of financial statement and analysis of
financial statements. Income measurements, valuation problems, analysis of sources and use of
fund. Comparison between cost accounting and financial accounting. Types of budgets,
illustration of master budget, sale forecasting.
HAANSNISITEUTTEAUTIEAY:
1. anansassuevdndadidedu
2. @1NI09RLaIATIEATIBIUNTRULAZIUNSRULA
FLAUNTIIWAIUN PLOs 4893187391 (Level): PLO 1a = 1
$183Y19ANTISEUNITADULUU OBEM: l3ii]

swaly DSI 211
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Fameiv (nwlne): noyaneAdva

(ne8engw): Digital Laws
FuIURUAA: 3 (3-0-6)
UT2n9993183%7: 318733103AY
sedvndideFeutount: lif
A195UNYIIEIVN:

AnvmdnngmneRivaddydmiuusznouns fasUuuuresyanasssuauaziiyana dn
ﬂgmmaﬁﬁ’]ﬁfgmuﬂizmaﬂgwmml,w'qLLaxwwﬂﬁvé msviuaglidfnssudyanduedasdiolunns
Usgnaunanig éﬁﬁugmwwi'm 9 APIINI LLazﬂgmuwsﬁuq 1'7iL?{aﬁaqﬁ’umﬁméﬁ%q'ﬁﬁﬂugﬂwahm

Digital law concept for entrepreneur as ordinary person and juristic person. The Thai Civil
and Commercial Code, Law of legal transactions and contracts for entrepreneur, bill, tax and
business registration regulations.

HAANSNSITEUTTEAUTIEI:

1. anansnesuiendnngunefifsitesiunmsiaduazsiiugsiae
FLAUNTIIWAIUN PLOs ¥893187391 (Level): PLO 1a = 1
$183Y19ANTSISIUNITADULUY OBEM: Laidl

s DSI 221
Fasedvn (mwlne): Fadefies 5
(ne8engw): Special Topic V
FUIURUIAN: 3 (3-0-6)
UseNnNYa993183%1: 518791800
swdvndideFeutount: lif
AN95UIIEIVN:
Anwluwhdedunsieasuargiafiuansisnivsunisdeasuarssfaiilnaouund Geag
fvuasas BTt un LAY HiSeuaunsoassiaivdnlamnidevesivuand1991n
LAY
This course will cover new or advanced topics in communication and business. The
content will be specified at the time this course is offered. This course may be repeated for
credit only if the topics are different.
HAANSN1TTEUTTEAUTIBIYT:
1. eSvwanuiluneginila
3ZAUNTTWAILN PLOs 9849187391 (Level): PLO 1a = 1
$183919ANSISEUNI T ULUY OBEM: 1aid

swaaY DSI 222

Fa518991 (Mw1lne): MToflAy 6
(n1¥189ngw): Special Topic VI
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UIURUIAA: 3 (2-2-5)
USTANUIIIIYY: 31839 LE0N
sedvndidesFeunount: lif
AN95UTI18IVN:
Anwlushdesunisdeansuazssiafiumndnsannissnunsdeasuargsianidaaeuuni e
ez donivunuanungay fEeuannsnasiaivuildmnidevedivuandienn
Ly
This course will cover new or advanced topics in communication and business. The
content will be specified at the time this course is offered. This course may be repeated for
credit only if the topics are different.
HAANSNISTEUTTEAUTIBIVT:
1. efueanuiluseinla
FZAUNITWAIUT PLOs 9899187391 (Level): PLO 1a = 1
$183¥1ANSISEUNI S ULUY OBEM: 1aid
sWe3y1 DSI 223
Foredn (nwlne): Fadedie 7
(n¥18ang): Special Topic VIl
IUIURUILAA: 2 (2-0-4)
USTANUBIIIIYY: 3983 LEDN
sredvndidesiFeunount: lif
AN95U89183Y:
Anwiluvhdesunsdeansuazgsiafiuanssaninsumsioasuazgsianidaaeulni deos
frunTazBeninTunuanuyay fSeuaunsnasiEinuildmnitevedinuandisn
LAY
This course will cover new or advanced topics in communication and business. The
content will be specified at the time this course is offered. This course may be repeated for
credit only if the topics are different.
NAANSNISISEUTTEAUTIEIY:
1. esveanuiluneinla
FTAUNITWAIUT PLOs 9895187391 (Level): PLO 1a = 1
$783919ANTSITUNTABULUU OBEM: 13l

sWalyn DSI 224
Y5183 (Melne): Fivoiey 8
(ne8engw): Special Topic VIl
UIUNUIYAN: 1 (1-0-2)
UseNNU8951893%97: 51839 d8N
a Ay = ' v ia
sngAvNAeSsunauntn: Ll
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AN95UYTIYIVN:

Anwluhidesunsieansuargiafiunnssanivsunisdeamsuarssiaiilnaouund Ssag
fMUASIEATLE N ITI T UAALLN HiSeuaunsoassiaiv L lamniidevesivand19ain
LAl

This course will cover new or advanced topics in communication and business. The
content will be specified at the time this course is offered. This course may be repeated for
credit only if the topics are different.
HAANSNISITEUTTEAUTIEIY:

1. aSuwanuiluneinla

SZAUNTITWAIUN PLOs 4995187391 (Level): PLO 1a = 1
$18319ANSISHUNITADULUU OBEM: Laid]

a1 DSI 301

Fome3v (mwlne): mseuianuszaunisal 1
(ne183Ngw): Experiential Learning |

IuUnUEAN: 6 (0-18-5) (S/U)

Usennuaes1e3vn: 3183109AY

sedvndidesFeutaunt: lif

AN95UIIEIVN:

Aiseuiniunsseuideszaunisalluaniudsznaunts (MegeaIvnssy gsnalenvu
MI8UYRI3T W3eesAnsau 9 Mlwanzay) Aanansd anudszneuns waskiSou Wsunisuazynay
safuieliSouinuszaunsalmsvhaumuiianemss iwa%mﬁiﬁiama@ﬁaﬂﬁﬁauiwﬂ
UszaunsalnsufUinnuassduaniudsenauns

Student takes an internship in a workplace. Faculty, supervisor, and student together
plan and work out to help student learn from their real-world work experiene in the workplace.
HAANSNSITEUTTEAUTIEIYN:

1. awnsadeansifessaonadesiunguidmingluaniunisniaie
ansaufuRnlunudildfuseumnenelinisquastndlndda

3. anansavhnausugdule

4. HANUTURATEUATIADLIAN
FTAUNIIWAUT PLOs ¥893183%1 (Level): PLO 3a = 3, PLO 3b = 3, PLO 3c =3, PLO 3d = 3
$183919ANSISEUNI T UKUY OBEM: 1aid

N

sWa2%1 DSI 302

Fovedv (nwlne): nsSguiINUszaunisal 2
("¥189ngw): Experiential Learning I

Fuundenn: 6 (0-18-5) (S/U)

UTLANVD93189397: 51879109AU
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sedvniidesiFeunaunii: DSI 301 MsBeuianuszaumsal 1
A95UNY T8N

Aiseuinsiunsseuiideszaunisalluaniudsznaunts (MegeaIvnssy gsnalenyu
MBNUYRI3T 3eesANTBY 9 Mvanzan) AMNANSE @anuUsEnouns wazgiSou Wisunsuazynay
fufudelVFuamsovhauldfeauesanniy

Student takes an internship in a workplace. Faculty, supervisor, and student together
plan and work out to help student able to work with less supervision.
HAANSNISITEUTTEAUTIEAY:

1. awnsodeansiiegvaonadesiunguiimang

N

annsaUftRnumuildduseunngldmenuies

3. mmaaﬁﬂmui’mﬁ’uﬁﬁuﬁ

4. IANNSURATOUATIADLIAN
FZAUNITWAILY PLOs 9899187391 (Level): PLO 3a = 3, PLO 3b = 3, PLO 3c = 3, PLO 3d = 3
$1839719AN15138UNNSHOULUU OBEM: 13idl

S%&3v1 DSI 303
Fosre3v (nwlne): Tassnssaveen 1
("M¥189nge): Capstone Project |
FuunUena: 3 (0-9-5)
UTeanv9931893%1; 91879103AY
sevfigeadeudount: Ti
ANB5 U TNV
ANEIANWAEUDIDIANT ANET TIUTINANUADINIG ATILRAMUABINTT ATIERUTEAUNITA
Al
Study organizational profile, Study, collect, and analyse requirements, Analyse user

experience.
HAANSNSITEUTTEAUTIEIY:

1. awnsesnssivsziulymueanssuiunisnisgsialugaiunsalase

2. anseunukarsnydeyastiasseussaluaniunisalate

3. aunsndeasldedaenndesiunguitvineluaniunisaleds
FTAUNITWAIUN PLOs 9895187391 (Level): PLO 1a = 3, PLO 1b = 3, PLO 3a = 3, PLO 3b = 3, PLO
3c¢=3,PLO3d =3
$18739719AN5I38UNN5EOULUU OBEM: 13id]
sWa3Y1 DSI 304
Fosre3un (mwlne): Tnsinissiveen 2

(n¥189ng): Capstone Project |l

FuuURUeAA: 3 (0-9-5)
UTLANUD93189397: 51879109AU
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se3vfidesdeudounth: DS 303 Tassnssiveen 1
AN95U8II8IVN:
weuemaluladdvangsiaiasUszgndlfifieUiuusinssuaunsmegsiaiiiondletigmi
Anwliluseiden DSI 303 lassnssiveen 1
Propose digital technology that can be used to improve the business process in order to
solve the problem identified in DSI 303 Capstone Project |.
HAANSN1TTEUTTEAUTIBIVT:
1. amnsaUszgndltiadosdensidvaiieusulsanssuaunmenagsialuaaunisaiaie
2. anunsndeasldedaenndesiunguitmineluaniunisalads
FTAUNTITAAUT PLOs ¥893187391 (Level): PLO 2a = 3, PLO 2b = 3, PLO 3a = 3, PLO 3b = 3, PLO
3c =3,PLO3d =3
5183Y19ANSISUNTADULUU OBEM: Laid]
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sWe3v1 GEN 111
Fameiv (awlne): aywdiundnaiemansiiiensdiuiin
(nMe89ng): Man and Ethics for Living
FuIURUAA: 3 (3-0-6)
UTLNUa9518381: 3183109AY
sedvndideFeutount: lif
AN95U85183Y:
sw%mﬁajaLﬁuLLmﬁﬂumsﬁT%ﬁu%mLLazLLu’;wm"lumiﬁ’mummLLUU@EJ'NﬁaﬁLﬁuLmeams
UftRvesdsiiuvinendomelilanszaomndsugilaradmanglunsiaulidudnves
uvivendefutudiafiiuasd uazdossoussaludnds saensulgnildriind@nudladside e
wazllmngvesmIedemalulagnszaouna1suy3 lngdansiseunsasuluuysuINITaIRAIL;
WieaiwimunAfiddensissleviiediusn mnudunadies uaztharuiuazeuadaluindn
vosmululflumsiamunnuesnasastaznaiinuegluiminetds wazduseidledluisnssniudia
dieuselominismuesuazidy e litadinlnudnvasifivszadnuiderimivesminedy
wAlulagnszaounasuys
This course studies the concept of living and working based on KMUTT’s mission to
develop its students to be the best academically, to have morality and work ethics, and to
demonstrate the KMUTT vision and mission through the use of knowledge and integrative
learning approaches. Students will be able to gain KMUTT’s desirable vision of the university
such as social responsibility, KMUTT citizenship, professional skills, and to apply knowledge
toward life in KMUTT and beyond for the benefit of themselves and others.
HAANSN1TTEUTTEAUTIBIVT:
1. ansathanuinnuadinvesnuesnlilumsimulasimsidulsslovidediusu ng
Ailadefifeadedldegramnzan
2. fanudilaluunummehfimsiauresny wavanunsasuRaveunisvhaulunifinlesu
UOUNUNE
3. fenudnlaluuguiiinvesassenussaluindn saenauideiaiuandmineves
UINIRENALULATNTEIDUNAITUYS
FZAUNIIWAIUN PLOs 489318391 (Level): PLO 1b = 1
$183Y1IANTSISIUNISEDULUY OBEM: laidl
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IWaIY1 GEN 121

Fosredv (mwnlne): vinwensBouiuaznsuitym
(nMMe89ngw): Learning and Problem Solving Skills

IUIURUIAA: 3 (3-0-6)

UTLANUa9518381: 3183109AY

sedvndideFeudount: lif

AN95U85183Y0:

Fnitiunsiaunindoudesnsdiiuresindnm dnvinuslunsinideuan Anw nisdams
AwiaznszuumInsiious Mumsvhlassnuiiindnwada fAfuns Muusdvsnemans
Foud Sanmsdalang msfnuiimsuaamnanud msusnuey doyatuteiianis niseiu witym
N19E5°19AUANNITANDENNATIATIA NI1TANLTIVIN NMTASHUUUTIE0Y N1sandula nsUsziliung waz
NsULEAUBHAIIY

This course aims to equip students with the skills necessary for life- long learning.
Students will learn how to generate positive thinking, manage knowledge and be familiar with
learning processes through projects based on their interest. These include setting up learning
targets; defining the problems; searching for information; distinguishing between data and fact;
generating ideas, thinking creatively and laterally; modeling; evaluating; and presenting the
project.

HAANSNISITEUTTEAUTIEIYN:
1. annsathnszuaunslunsudtymanldlunisesnuuuuumsunsuidym aulandd
muualilasgramunya
2. awsouandoya Aeszi waskenuezdaya Joinaaseld
3. @113083 U8 FULUUNISAABIUIN N3ARBENNATIETIA NSARLTITING
3ZAUNITWAILN PLOs 9849187391 (Level): PLO 1a = 1
$183Y19ANTSISIUNI SO ULUY OBEM: Laidl

598391 GEN 231
Fosre3v (Mwnlne): wiressduranudn
("¥189nge): Miracle of Thinking

uunEnn: 3 (3-0-6)
Uselnnuee183 v 183 TeAY
MeAniidesseunauni: 1l
A195UN8 T8N

Aniarlienuming wdnms ARIAN WnAR TiuazsIINYIAveINIsAn tnensaeu wagsiaun
Undnwlidinisfnidussuy Msfalieszuy NsAMBRINING waznsANT 3aszi n1sesuevgud
ynn 6 lilifendestunsfin uenanilgaldnanifamadenlss mnudn/msynides nadeu Taefinng
vegnmensdiiiednunisuitymlnedsnig Andeszu dudneimansuasmalulad danu
UImsdans dsnndenuazdu o
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This course aims to define the description, principle, value, concept and nature of
thinking to enable developing students to acquire the skills of systematic thinking, systems
thinking, critical thinking and analytical thinking. The Six Thinking Hats concept is included.
Moreover, idea connection/story line and writing are explored. Examples or case studies are
used for problem solving through systematic thinking using the knowledge of science and
technology, social science, management, and environment, etc.
HAANSN1TTEUTTEAUTIBIVT:

1. @unsneduiwesruszneureinisinegaluszuu Andeas1eeassa
2. annsatwinwemsaaldussgndlumsieeadusyuu ansadenloseudnld ognad

Uszansnmn
FZAUNITWAIUT PLOs 9895187391 (Level): PLO 1a = 1
$18YIIANTIHUNTEDURUU OBEM: 133l

WY1 GEN 241

Fose3v1 (Munlng): AUINNULETIR
(nMw189ng®): Beauty of Life

UUNUEAN: 3 (3-0-6)

Usennvaes1e3vn: 5187310sAU

seiviidesSounaunti: 13l

AND3UIYIIIVN:

AnwiAfumuduiudssrinayud funuALazAINLYININAIAAIMAINYANY TS
Fausssy wWhuiinsiuinuan msdudamnunuuaznisuanseannisersuaivesuyed SuiuasiGous
AertuauAuagamadlussingg Mfeafumssssdinuged wu ety mnuesilufualy
AuR3 1330uN35u Sluieanunulusssuvfseus fuyed

This course aims to promote the understanding of the relationship between humans and
aesthetics amidst the diversity of global culture. It is concerned with the perception,
appreciation and expression of humans on aesthetics and value. Students are able to
experience learning that stimulates an understanding of the beauty of life, artwork, music and
literature, as well as the cultural and natural environments.

HAANSN1TTEUTTEAUTIBIYT:
1. ansasduisauAuazaunaludusingg Mfertunsisdinuyud
annsoimunlasinsiuanseenisnuauazauausenslinuAnadassd

N

3. amnsavhauduiinswiugduedisaisassd

4. mmma’%maammmammmLLaziﬁu
FZAUNITWAIUN PLOs 9993518391 (Level): PLO 3a = 1
$18973919ANT5I38UNTTEOULUU OBEM: 13id]

SW&3Y1 GEN 351
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Fome3v1 (wlne): msvimsiansgalmivaznnzdin
("M¥189naE): Modern Management and Leadership

IUIUNRUIAA: 3 (3-0-6)

Usenuaes1e3vn: 5183109AY

swdvndideFeutount: lif

AN95U85183Y:

WWIARNITUTIMIIANITEALTY ihiifiugiuresnisdnnisUszneudae mMamausy madnesdns
mseuAuMsdndula nsdeans magdla amgdii Msdaniminens syudnsdamsszuvansaume
ANUSURATRURDEIAN AanIuN1TUTEYNAldanIunNITal 6ineY

This course examines the modern management concept including basic functions of
management- planning, organizing, controlling, decision- making, communication, motivation,
leadership, human resource management, management of information systems, social
responsibility— and its application to particular circumstances.

HAANSNISITBUTEAUTIEAY:
1. @19005UIENNTINNTEUIUNTUTMTIANTSYAIMAIKAE Az
2. @U15098NLUULNUNITUTINTIANTOUDY Tnamuuadinune 19ununsladnan wag 13

'mLqumiLﬁuLﬁaaﬁuaqumiUﬁqLﬂmm8151’

3. @NNIVNUNUNITUINISIATING MIUSNSTUNULAZRIANT wagn1simuanagnsly n1s

Feudesiuldegnamngay

4. awnsadneinudnvasTid Ao

RRRNVFRERH
FTAUNITWAIUT PLOs 9895187391 (Level): PLO 1a = 1
318YIIANTSITHUNITADUKUY OBEM: Laid]

o Y o

AL ANUITOINLHUNTHAUNIA UL AN YLE 1Nl

[

IWa3Y1 LNG 120

FoseAvn (munlne): Mwidanguinly
("¥189ng): General English

UIURUIAN: 3 (3-0-6)

UsenNnva9318397: 518739103AU

seiviidesSounaunii: il

Aa5UTYI183VN:

This course aims to strengthen basic knowledge of English and to build positive attitudes
towards language learning. Covering all four skills integrated through topics related to everyday
English and basic skills-oriented strategy training, the course raises the students’ awareness of
both language and learning. And it thus enabling them to understand and use English with
relative ease and efficiency. To enhance life-long learning skills, the course then combines
classroom learning with self-access learning via the Self-Access Learning Centre to encourage

the students to focus on their own specific needs through a task or a mini-project. To
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accomplish the tasks, the students are expected to develop language skills and apply strategies
learned throughout the course.
5'1aﬁﬁjwﬁﬁﬂmﬂmnEJLﬁaﬁ@ummmiﬁugmmqmmé’qﬂqwu,aza%wﬁmﬂaﬁﬁsiamstﬁ%smmm
Tifudidou IeysannisnisSoudnundsnguildlufinszsiiu fumsiindfneeynaniwi 4 fu
naemaunssulvEsuRnnuaulatinvuaznadoudlundonty deliiSowdlouas
Tnunsinquldadesundiuasiivssdninm uonaniduuaduaivwinuemadouinaondisli
fui3ou fomsuaumsiiouifmenueduguinsSeuiiuuiwuesiumsiGounwsngu
TutudsuiielioulfFoumuarudnduressarausenshiansauvielassnuaidn
TumsvhAsnssuuaglassnudsnan fivuszilomaiauvinuzuazyszgndldnuniiFoulsoss
HAANSNISI3EUTTEAUTIEAY:
1. Read and write short paragraphs that consist mainly of high frequency everyday
language of events, feelings, wishes, etc.
2. Listen and respond to topics related to daily life events such as personalities,
appearances, technology, past events, neighborhood and/or news.
Construct and extend a conversation in a variety of contexts.
Do self-study to improve English skills.
Recognize and use appropriate words to communicate with others about daily life
events.
6. Have responsibility and ethical awareness.
FTAUNITWAIUN PLOs 9895187391 (Level): PLO 3d = 1
3783YVIIANTHIGUNITADURUY OBEM: 13i]

a3y LNG 220
FoswAvn (mulng): MwSInguaanINIg
("1¥189naE): Academic English
IUIUNRUILAA: 3 (3-0-6)
Usenuaes1e3vn: 31831109AY
s1edvfigeadeudountih: LNG 120 General Enclish vi3aldsuniseniiulifeuseuivn LNG 120 an
e nsimun
AN95U18918791:

The course aims at developing English communication skills covering listening, speaking,
reading, and writing. In particular, it emphasizes the use of these skills in meaningful
communicative tasks in academic and technological contexts. The students will be engaged in a
variety of learning activities that foster positive attitudes and confidence in using English.
Independent learning skills will also be promoted via self-access learning modes.

518%73{@Lﬁuﬁ'ﬁumﬁﬂwmmﬁﬂﬂqmﬁaﬂﬂiﬁaaﬂi mamqmﬁaﬁmmsﬂﬂ MSNA NTBULAY
nsden Tnewdunsiinlitnusmaniniunsieasiunsiouindnnisuasnisdeasdunain
HBouagliFeusinufanssumsouivannmeioRauwiruedisuasiaiuaiseuilalunisld
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MWTINGY UONNUTEIVTIAUATUN TS U UUUTIAUBINIUAINTTUNITTHUIMIYAUBIVAINTATY
pU[IR0)V
HaAWSN1TREUTsTAUTIEIY:

1. Identify purposes, main ideas and important details of texts on academic topics.

2. Interact with others in order to describe ideas, opinions or give reasons.
3. Ask and answer questions for information.
4. Make effective presentations on topics of interest.

5. Have responsibility and ethical awareness.
STAUNISWAILN PLOs ¥8951873%1 (Level): PLO 3d = 1
S18AYIVANISETIUNTHDULUY OBEM: laidl

SWaIY1 LNG 224

Famedv (nwlne): msdeasnwdings 1
(nMe8enge): Oral Communication |

uUNULEAN: 3 (3-0-6)

Usennvaes1e3vn: 51830sAU

se3vfidesdeudauntit: LNG 220 Academic English

AND3UIYIIIVN:

This course aims to help students feel more confident to communicate in everyday
English. Students will improve their speaking skills by working individually, in pairs or in groups
to complete a variety of activities such as presentations, role-plays and discussions. To improve
listening skills, students will practice identifying information in recordings presenting every day
conversations, documentaries or lectures on general topics. These recordings also serve as
models for speaking.

edmnilsjuiuliindnwiasuaiunudulalunsdessmwsnguludiesesiiu dndnw
fiaunvinugnswasunsTinuRes niug uaznunay shufanssuieg 9y msyemiiausHany
nswARIUNUMANLR uaznsanioswanitdsuanudndiu Tunsiaunrnuenisits Snnwagldfindu
nssvydeyaninmsilsanngunsaliufindesiduumaununludinysesriu ssafvsonisaeuns
usseneluidorly nmaflndewatasdusuuuslumsfinwadetuiu
HAAWSNISI3EUTTEAUTIEAY:

1. Give a clear, prepared description or presentation on general topics, with reasons in
support of or against a particular point of view.

2. Initiate and maintain a conversation or discussion with a degree of fluency on the topics
that are familiar, of personal interest or related to everyday life.

3. Communicate spontaneously on general topics without grammatical errors that cause
misunderstanding.

4. Understand videos and recorded audio material presenting every day conversations,

documentaries or lectures on general topics, delivered in standard dialect.
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5. Have responsibility and ethical awareness.
STAUNISWAILN PLOs ¥8951873%1 (Level): PLO 3d = 1
S183Y1IANI5ITBUNTHDULUY OBEM: laidl

SWaIY1 LNG 323

Forwdu (nwnlne): Mudingudmiuuianssuuinisnava
(7¥189ng): English for Digital Service Innovation

IUUNULEAN: 3 (3-0-6)

Usennva9318397: 518739108AU

se3vfidesdeudountr: LNG 220 Academic English

AN93UN85183Y:

This course aims at helping students develop their English skills necessary for Digital
Service and Innovation domain, such as analytical research skills, social networking, blogging and
online collaborative presentation. Students are encouraged to produce English effectively with
appropriate styles and register for specified media and specified domain.

ﬂa%wﬁﬁi’mqﬂizmﬁlﬁasﬂaaﬂ’mmﬁﬂmmmé’aﬂqmﬁamﬂi’fui’mamu%mﬁ%ﬁa 9191 N3
dududaya nsldinletnedrueaulal n1s@euuion nstauenuesulal Andgiseuraiunsald
mwdanguldesnsiusyansnm Mldesnamnraufuussinnuasdosmsesdooaulay
HAANSN1STEUTsEAUTIEIY:

1. Identify styles and functions of English in digital service innovation.

2. Communicate appropriately in both written and spoken forms.

3. Have responsibility and conform to ethical standards.
FEAUNITWAIUN PLOs 9895187391 (Level): PLO 3d = 1
$183Y1TANTTIIHUNTADULUY OBEM: 13id]
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o & =
10. tNEUNAILIINITANY
T dulumussifovaminerdomalulagnssaonndisuys 1mensfinusziuUSyyes
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