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(nM199nqH): Intelligent Business Analytics
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Framework and organization of digital business, business strategic analysis, planning, performance
monitoring and control, business decision process, necessary statistics and probabilities, process
of treating decisional data for business decision, types and tools of intelligence technique,
selected intelligence techniques for mining, analysing and modeling knowledge discovery to
support business decision.
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Introduction to Generative Al in Business, Prompt Engineering for Generative Al, Generative Al

Platforms, Generative Al in Sales and Marketing, Generative Al in Customer Service, Generative Al

in Software Engineering
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Introduction to Artificial intelligence for Business, Machine Learning for Business, Artificial
Intelligence in Customer Service, Artificial Intelligence in Decision Making, Artificial Intelligence in
Sales, Artificial Intelligence in Digital Marketing, Artificial Intelligence in Human Resource

Management
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Introduction to computer networks, data transmission media, network layering, error control,
routing, LAN, backbone, WAN and Internet technologies, Information system infrastructure, Cloud

services, n-tier architecture between clients and servers, infrastructure security, infrastructure

management
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enterprise architecture, enterprise architecture tools, business architecture, data architecture,
Infrastructure architecture, application architecture, enterprise analysis, enterprise architecture
framework, TOGAF.
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Observation, research process, literature review, reading and writing abstract, formulating research

question, building research model, writing research proposal, presenting research project.
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Observation, research process, literature review, reading and writing abstract, formulating research
question, building research model, writing research proposal, presenting research project.
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