WU SEUUETIUNADIATILNNGINT (M.Sc. IBIS)

14
=

AUy dwmsutindnen (BIS ju 47) Maztuwmeyn 2 Tunianisinen 1/2569

AU BIS601

Foswivn (nwilng): msAndeeanuuy
("e18IngY): Design Thinking

FUURUWAN: 1(1-2-3)

Useanvaeseden: 518739 1USAU

edvfigeaseudoundh: 1l

ANB5UNYS182%1:

“Design Thinking” provides with a deep dive into the iterative and human-centered problem-solving
approach, emphasizing the key stages of Empathize, Define, Ideate, Prototype, and Test. Through a
combination of theory and hand-on experience, learners will develop a robust skill set for tackling
complex challenges with creativity and empathy to master the art and science of human-centered
problem-solving. Learners will gain the confidence and skills needed to apply design thinking principles

effectively in their professional and personal pursuits on their journey of innovation discovery.
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Fundamental of Business Process Management (BPM), BPM lifecycle including process identification,
process modeling (language and tools), process analysis, process redesign, process transform to digital.
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Fundamental theory of database design and development, important and component of data model,
data model design segment from user requirement which conform to business objectives, design entity
relation diagram from data model segment, component of entity relationship diagram, normalization

concept with data design, create database using basic SQL statement.
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Data warehouse concept for data analytic, understand tools for data analytic, analysis data by using
tools, transform data by using tool, model data by using tools, using DAX for advanced data analytic
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The "Digital Corporate Strategy" course explores the dynamic intersection of business strategy and digital
technologies, aligning business goals with a digital vision. Learners will delve into core strategies such as
strategic foresight, strategic thinking, business models, technology policy, and strategic planning and core
digital technologies such as social media, mobile phone, artificial intelligence, cloud computing, quantum
computing, Internet of things, and blockchain (SMAQCIB). The course emphasizes building organizational
digital capabilities, enhancing digital customer experiences, and fostering data-driven decision-making.
Case studies, industry insights, and a project ensure practical application of learned concepts. Learners
prepare themself to lead strategic digital initiatives and anticipate future trends, making this course
essential for navigating and thriving in the digital business landscape.
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Strategies for Digital Product Development and Marketing helps learners to delve into the dynamic
landscape of creating, promoting, and optimizing digital products in a rapidly changing digital economy. In
the pursuit of adeptly maneuvering through the intricacies of digital product development, user
engagement, and contemporary digital marketing, the objective is to furnish learners with strategic acumen
at the product level. This course will empower learners to formulate a sophisticated strategic blueprint

tailored to effectively market their digital products in the ever-evolving digital landscape.
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Observation, research process, literature review, reading and writing abstract, formulating research
question, building research model, writing research proposal, presenting research project.
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